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This document is part of the Cultural Intelligence Reports 
series, where we share findings from our Business Strategy 
team. These analyses are 100% built using Winnin 
Intelligence, our proprietary platform, then share the results to 
help you gain more visibility into a given cultural topic.

Check out our previous CI Report:

https://content.winnin.com/the-paradox-of-age-report?utm_source=ig&utm_medium=social&utm_content=link_in_bio&fbclid=PAZXh0bgNhZW0CMTEAc3J0YwZhcHBfaWQMMjU2MjgxMDQwNTU4AAGnaTFi-pBmWfWL-xwRX7xmXYuC2slh2gtHQFS_gBQjpvWmxyF2Ot5xHcBXPco_aem_iGdyg0akJfKFD5RmufcjQA
https://content.winnin.com/the-paradox-of-age-report?utm_source=ig&utm_medium=social&utm_content=link_in_bio&fbclid=PAZXh0bgNhZW0CMTEAc3J0YwZhcHBfaWQMMjU2MjgxMDQwNTU4AAGnaTFi-pBmWfWL-xwRX7xmXYuC2slh2gtHQFS_gBQjpvWmxyF2Ot5xHcBXPco_aem_iGdyg0akJfKFD5RmufcjQA
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For this report, we are analyzing the theme 
of Global Sports Events through video 
consumption behavioral data across multiple 
markets and countries.

Markets Considered:
LATAM, North America, Europe, and APAC 

Timeframe:
Last 3 years, retrieved in January 2026. 

Platforms:

+8M

Videos

+430B

Total views

+21B
Total

engagements

And the numbers don't lie. Data Universe:

AND WHAT MAKES WINNIN INTELLIGENCE UNIQUE?

Winnin Intelligence turns culture into strategy. By decoding what 
people actually watch, share, and engage with, not what they claim, 
our AI analyzes 4B+ cross-platform videos, updated daily, to surface real 
cultural signals, emerging behaviors, and market-shaping insights.

This is how culture becomes a competitive advantage.

Before we dive in, just a minute…

"We turn complex data into clear cultural 
and brand intelligence, helping you win attention 
and drive real growth."

Gian Martinez
Co-Founder & CEO
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Brand Culture

From "What People Say" to What People Do

Audience Intelligence
(behavior signals)

*ZAI = Zeitgeist AI is Winnin’s proprietary AI, built to enterprise, ISO-certified information security and privacy standards.
At scale, Winnin acts as an AI-to-AI orchestrator - connecting social video behavior with social listening, brand research and strategic inputs.

The Winnin Intelligence Difference

Winnin aggregates
cross-platform
social video 
behavior data

Brand + Culture Intelligence
(hybrid understanding)

Unlocking 
actionable cultural
insights where 
brands can win

Giving brands 
the edge in
the battle for 
attention

Earn Share of Attention
(business outcome)

Social Video Data 
(content signals)

ZAI   *, our AI, analyzes 
each video’s content
and its audience 
engagement

TM

TM
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BRAND
INSIGHTS

CATEGORY
INSIGHTS

CULTURAL
TERRITORY

Map the use cases 
and communities 
that matter most.

Understand category 
dynamics beyond 
individual brands

Define the passion 
points your brand can 
authentically own 

An always-on system that continuously informs brand strategy, creativity, and activation

CULTURAL
MOVEMENTS

Decode macro 
behaviors shaping 
your category

The Winnin Flywheel

Cultural Intelligence in Action
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Global sports events 
create unified focus.

In an age of scattered attention, global sports events act as worldwide campfires, 
connecting billions of humans with an unmatched sense of belonging.

Global sports events considered: Australian Open, Canadian Open, Commonwealth Games, Copa America, FIFA Club World Cup, FIFA World Cup, Formula 1 Grand Prix Events, French Open (Roland Garros), ICC Cricket World Cup, ICC 
T20 World Cup, Indian Premier League, Madrid Open, Miami Open, Olympics, Paralympics, Rio Open, Rugby World Cup, Six Nations Championship, Street League Skateboarding (SLS), Super Bowl, Tour de France, UEFA Champions 

League, US Open, Wimbledon, World Surf League (WSL), X Games. Source: Winnin Intelligence. Video production comparison during november of 2022 (Qatar WC) and december 2025.

LATAM*
(AR, BO, BR, CO, CL, EC, MX and  UY)

NORTH AMERICA*
(US & CA)

EUROPE*
(UK SP, GER and FR)

APAC*
(IN, TH, PH, ID, SK)

Topics comparison | Nov 01, 2022 - Dec 31, 2025

Videos

Feature: VIDEO PRODUCTION OVER TIME COMPARISON

FIFA
World Cup

Men’s Cricket 
World Cup

Summer
Olympics

FIFA
Club World Cup
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However, unified global focus 
    Unified global narrative.

WHAT WE’RE SEEING While tradicional Sports Media 
are consolidated, Alternative Sports 
Media skyrocketed in the last 3 years, 
impulsionated by popularization of 
broader formats and content creation.

This scenario, that has already affected 
past global events, such as FCWC 
and Olympics, is set to change the way 
brands activate the next big thing: 
FIFA World Cup.

Feature: RELEVANCE OVER TIME COMPARISON

How we define “media” in this chart: Alternative media refers to digital-native sports voices, such as podcasters, creators, and independent publishers. Traditional media refers to established sports broadcasters and legacy media organizations.
Source: Winnin Intelligence. Relevance (E7) of traditional sports media and alternative sports media content, globally, over the past 3 years.

Streamers & 
Podcasters

Independent 
Publishers

Alternative Sports Media

Traditional Sports Media

Relevance Over Time How relevant is a topic in terms of engagement after 7 days

Data universe: 12B Engagement, 253B Views, 3M Videos

Traditional Sports Media Alternative Sports Media
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183M

206M

23M

46M

92M

115M

137M

0

229M

69M

160M

https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI1WktMTUxtMllMcyIsInByb3ZpZGVyIjoieXQiLCJpYXQiOjE3NjE4MzQ5NzV9.9UXNydecyCM-M1dvNVSQh860bRKhz-0j0ybB1-in3_ajLp4gMdJ-gp8aIyU1eqIs2piPn8hvR4yHQ-xas14cIw
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiIzNTk5NjkyNzUxMjAzNjQ1MTMyIiwicHJvdmlkZXIiOiJpbiIsImlhdCI6MTc2MTgzNTY4M30.kfKrE0lWDasUnS09dCJyL1uh3SuLmWbmvwNba04rzx0IV6hXoSgcuX98eolwcgvBN0jN5lzor066mf2tYtixFw
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3NDc0MDUxMTMxMjY2NjY1NzU5IiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2OTExNjMzMn0.tXthS5Pkf2crM5AhfL1V0HDlb6SJeG8QUObulNx4FRnM0wElySP1TRHqaHjOOQF-v0NDdBgthaCTz6hMQOfXpw
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3NTIwNzkyMDQ2MzAzNTk1Nzk4IiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2OTExNjM2Mn0.pdWARglc0-EIZThGaUG2tnJd4vHDI6rzo08V8PRXSXYe0v_5BKKGSRi2jiDQwxOarnK004p0OzvzZFcqkPUVDg
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Feature: ENGAGEMENT COMPARISON ON GLOBAL SPORTS EVENTS CROSSING DIFFERENT INDUSTRIES/FORMATS

Global sports events considered: Australian Open, Canadian Open, Commonwealth Games, Copa America, FIFA Club World Cup, FIFA World Cup, Formula 1 Grand Prix Events, French Open (Roland Garros), ICC Cricket World Cup, ICC T20 World Cup, 
Indian Premier League, Madrid Open, Miami Open, Olympics, Paralympics, Rio Open, Rugby World Cup, Six Nations Championship, Street League Skateboarding (SLS), Super Bowl, Tour de France, UEFA Champions League, US Open, Wimbledon, World 

Surf League (WSL), X Games. Source: Winnin Intelligence. Total engagement comparison in the last 3 years.

NORTH AMERICA*
(US & CA)

Diverse narratives means content 
caters to different POVs. 

With audience shattered into 
infinite niches, relevance lies 
in passion intersectionality.

Fashion & Sportswear

Foods & Beverages

Entertainment

Travel

Beauty

Retail

Tech

Finance

Auto

Industries in Global Sports Events

Data Universe: 262M Engagement, 5B Views, 56k Videos

LATAM*
(AR, BO, BR, CO, EC, MX and  UY)
Data Universe: 182M Engagement, 4B Views, 46k Videos

2.1M

4.8M

9.4M

10.4M

11.6M

22.3M

26.2M

42.4M

53.2M

2.4M

3.8M

5.5M

20.3M

22.4M

24.2M

31.1M

70.1M

82.6M

Engagement - Total (Last 3 years)
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Data Universe: 467 videos | 993k engagement | 31M viewsOWNED CHANNELS UGC

The brands that hacked this fusion of passions outshined the 
competition for attention during Paris Summer Olympics

Samsung Visa Omega Corona P&G Coca-Cola Toyota

Airbnb Panasonic BridgestoneIntel Deloitte

Source: Winnin Intelligence. Share of content; Share of engagement and share of views during the Summer Olympics 2024.

Share of content Share of engagement Share of views

993K
total engagements

31Mi
total views

Share of content Share of engagement Share of views

6K
total videos

+41Mi
total engagements

+1Bi
total views

467 
total videos
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Global Sports are a melting pot 
for fandoms, and we call it

PASSION FUSION

Soccer meets Anime

Hockey meets Booktok

UFC meets Fashion

Football meets TV Shows

f1 meets Fortnite

MMA meets KPOP

Baseball meets Swifties

Haaland meets 
Clash of Clans

f1 meets RPF (Fanfiction)

Soccer meets 
Anne Hathaway

Rugby meets Beauty

Soccer meets Music Icons

Basketball meets Cosplay

https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7472468978732911894
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7195654354249026821
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7519229520675736854
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7541425966426492174
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7426777783122087199
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7495955456213601582
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7440491467400809746
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7553399775924686111
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7519252438843493687
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3Mjc0Njc5MTU4MDc5MjQ1NjAwIiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2NzY0ODIzNn0.ajcxj0Ua8VP7QHfj2Z3f4pIIunNlk5MNydZIXvJdsOzFy-jcw6J70qzhJ4J9Ox6iGxFKWUl4qd8X0L97uDfotQ
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3NTU1NjkwNTQyNTkyNTc2Nzc5IiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2NzY0ODUzNn0.bA-DwoFqP6zltyGD3f81mua324yrupMVEvfQzvhpnbajMslstwBNtRFMxIAnlhYOE2yBpsvsaR9CRPp_yP6uGQ
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3NTg4OTYyMDg2OTMyMzUyMjc3IiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2ODMyNTU1M30.6w6Dp8PJjqBxAapm_wzdEoEF1jWtUmVmB1Q4_RbZMxt2U4gqiQ5VGqzT14ppLCaySDMUqbpsF7ioXMkmHg5DTg
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Embracing fluidity, and 
co-creating within 
subcultures.

INOUT

Broadcasting a single 
messaging, simplistic 
sports fans persona.

As the sports fan no longer exists as a single 
persona, decentralized collision of codes, 
aesthetics, and conversations redefines
the meaning of the event itself in real time.

Examples from 
Global Sports 
Events

Source: Winnin, proprietary analysis from the past 3 years across TikTok, Instagram, YouTube, Twitch, and Facebook. 

The recent cross over between the NFL and pop culture, sparked by the relationship between Taylor Swift 
and Travis Kelce, made one thing clear: when two passion points meet, it’s a win-win. Swift gained new 
listeners and sympathizers from the NFL world, while the Chiefs attracted new viewers and fans through 
her fanbase.

The fusion of passions is 
what breaks the bubble. 
It’s how you create for 
multiple audiences, not 
just for the sports fan.

NFL for the 
girlies

F1 
friendship 
bracelets

OTHER 
CULTURAL 

SIGNS

Use Winnin Intelligence to track other relevant cultural signs

2024’s 
Super Bowl

Taylor & Travis 
engagement

2025’s 
Super Bowl

Feature: RELEVANCE OVER TIME COMPARISON

Relevance Over Time How relevant is a topic in terms of engagement after 7 days

Topic comparison - 3 Years
Data universe: 2B Engagement, 24B Views, 571k Videos

Chiefs Chiefs meets Taylor Swift

https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7529565004035575072
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7562000218074451231
https://winnin.com/en/contact
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#1
Communities 

Remix 

#2
Fluid Connections

#3
A.I. Powered 

Creativity

3 ways fandom 
fusion is 
transforming 
the Global 
Sport Events 
conversation.
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The fusion of sport, style, and pop culture redefines modern fandom.

At its center is the 'aesthetic fan'—a consumer of a sport's 
visual identity and cultural codes, detached from team loyalty 
or competitiveness. For them, fandom is simply the curation 
of a personal aesthetic.

ATHLETE AS A 360° ICON

OTHER 
CULTURAL 
SIGN

#1 COMMUNITIES REMIX

STYLE AS 
STATEMENT

CULTURAL 
GROUPS

COLLABS

Source: Winnin Intelligence. Relevance (E7) comparison in the last 12 months.

��

Engagement

Data universe: 158M Engagement, 3B Views, 50k Videos
Topics comparison - Total - 12 Months

Blokecore Retro Cool Brazilcore

Sports culture stopped 
being a monologue 
and became a dialogue. 
The symbols that spark 
engagement are 
co-created in real-time, 
born from the constant 
collab between athletes 
and fans.

RIP UP THE PLAYBOOK

https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7479274331349060871
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7516863103800331542
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7542652668313865474
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7474310944684821802
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/yt/f69iwGLhQcQ
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/yt/q5BYD-h4yPg
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7365536152364829984
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7210693769849539845
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7462498308389457158
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#W
AT
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U
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2016 IS SOOOO BACK!

We’ve seen the rise of thematic 
summers. First Barbiecore (2023), 
then Brat Summer (2024). 
Now, a cultural collision 
is on the horizon. 

As the World Cup’s global energy 
meets the 2016 aesthetic revival, 
the vibe for 2026 is already locked in.

This summer has a filter, 2016’s songs and a World Cup to attend

#WATCH OUT | 2026's World Cup

Track upcoming trends with Winnin Intelligence

��

‘2016 is back’ 

Feature: RELEVANCE OVER TIME ON A TOPIC

Source: Winnin, proprietary analysis from the past 3 years across TikTok, Instagram, YouTube, Twitch, and Facebook. 

“2016 is back” trend

Source: Winnin, proprietary analysis from the past 3 years across TikTok, Instagram, YouTube, Twitch, and Facebook. Last 12 months.

+90% 
growth in 

videos 
(Oct x Dec)

How relevant is a topic in terms of engagement after 7 days
Relevance over time Data universe: 39M Engagement, 328M Views, 6k Videos

“World Cup Summer” mentions

World Cup Summer

Relevance over time Data universe: 4M Engagement, 26M Views, 442 Videos

https://www.tiktok.com/@zino.388/video/7503679704998726918?lang=en&q=2016&t=1767820762310
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3NTkwOTE3NDkwNjMzNDExODcwIiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2NzgxNTYzN30.XPmmqx5XXooJ0O1ZFgYAOjqg0RtPoMM1rAt0MVYKnSCTpBJ5re6LKYza0r7XGYO8XR4ogWtYzybTIfTYmzS-rg
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7539744246392229125
https://winnin.com/en/contact
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When athletes take 
the spotlight
Paris 2024 | Samsung

CASE STUDY

Samsung's 'Victory Selfie' treated athletes as 
360 icons, hacking the podium for the 'aesthetic 
fan'—the consumer of sport's culture, not just 
the competition.

By turning the victory into real-time content, 
Samsung didn't just break a rule. It defined 
a 'new form of cool', updating a ritual for an 
era that values style as much as the win itself.

2024’s Summer 
Olympic Sponsors

UGC’s Share of engagement

Source: Winnin Intelligence.Share of engagement during the Summer Olympics 2024.

��

https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7398626692958276896
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiIzNjkzMTQ4MDA0NjQyMDc1MTY2IiwicHJvdmlkZXIiOiJpbiIsImlhdCI6MTc2ODMzNTczMn0.ELhyI2Rjv-v0zw1_9_H3RUGnHupAQqpSxmtvx24kXSiV1r9EoJIXai1XxFGBC4GQqJzfm3r60w10kVG7IUg_aQ
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How relevant is a topic in terms of engagement after 7 days

Driving Disruption
F1 & Lego

CASE STUDY

The LEGO and F1 partnership offers fans a tangible 
connection to the sport through collectible cars. 
This strategy climaxed at the Miami GP: instead 
of a standard parade, the drivers drove life-sized 
LEGO cars.

This "playful disruption" reached over 10M in 
relevance by allowing fans to rediscover their inner 
child, powerfully connecting with a younger audience.

Lego + Formula 1 partnership

UGC

Miami Grand Prix

��Relevance over time

https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7500667040055823638
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3NTIyNDMyNjI0Mjk2NTk0NzA2IiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2ODM5OTU2NX0.5eLMvExnoh-cPJE2QQAsZ_l2dH-CWKD-ax4BrnhkWu-umhdKNDyZ4ppdNopcfj5aNaBcJ8l3HI7kqvDkajaYow
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiIzNjI1MjU0ODQ4OTEzOTcyNzE0IiwicHJvdmlkZXIiOiJpbiIsImlhdCI6MTc2ODM5OTY3NX0.7h5pLoPnj-jG9R5dKxbxDY0U17_gxjcPg9C5zpb-MwNtVmFNj-ZgDH3mMu55yXmMZ4vmt3H4fd4oBrWJltU70Q
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People connect 
with storylines.

Cultural belonging is amplifying how 
national identity is understood in sports. 

While loyalty to one's country remains, viewers are 
increasingly drawn to the diverse narratives emerging 
from the tournament. With regional triumphs, underdog 
victories, and personal stories of the players, storylines 
will give every fan something more to root for.

WHAT WE’RE SEEING

Ethnics Celebrations Politics Unusual alliances

At the FCWC, 
Latin clubs turned 
belonging into power, 
outperforming even 
the tournament 
winners.

EXAMPLES FROM 
GLOBAL SPORTS EVENTS:

Latin Pride

Source: Winnin Intelligence. Total engagement comparison during the FCWC.

FIFA Club 
World Cup

“Everyone agrees, right? If Brazil isn't 
playing, it's MANDATORY to cheer for 
the poorest country, or the one that 
suffered the most, or the one that's 

closest to us”.

Videos

#2 FLUID CONNECTIONS
Engagement
Topics comparison - Total - Jun 01, 2025
Data universe: 2B Engagement, 35B Views, 484k…

��

PSG

Real Madrid

Flamengo

Palmeiras

Fluminense

Botafogo

Chelsea

Bayern de Munique

Boca Juniors

River Plate52.1M

60.2M

75.4M

126.7M

130.3M

148.5M

208M

365.6M

655.6M

663.8M

https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3NTE1MjM4MDE5MzkwMTgwNjM4IiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2MzQ4NzI1N30.280iWQhM6TV-Lwq1Na9iQYsDCv5hcmc0eOXvnA4QoJGiyw8J2dQkED-i8kwz40FdaWOMOejTvaAPq4nKiGnvnA
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3Mzk0NzE4NTk0MTIwMTA5MzE5IiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2NDI0ODYzNn0.kUeVpZpEmgsRYiz68YSDYRVm0ZXw0yZ8CMq7VUkle5pLahmVzb6RiXlBSWLoes_qURT9HSQOwbzP1-XYTOik9A
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7395547590504303877
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UNDERDOGS TAKE THE SPOT
Because in a world of giants, we all cheer for the one who dares to fight.

The underdog narrative is no longer a surprise; it's a core fixture of the global tournament 
playbook. For the 2026 FIFA World Cup, audiences will actively seek out these stories, adopting 
a 'second team' to root for. 

Want to follow the underdogs rise 
at WC26? Winnin can do it.

Auckland City FC, team formed 
by amateurs, everyday workers, 
had over 4M Engagement, 59M 
Views and 554 Videos during the 
FCWC and were even sponsor by 
Michelob Ultra.

EXAMPLES FROM GLOBAL 
SPORTS EVENTS:

2026’s FIFA  World Cup Underdogs

#WATCH OUT | 2026's World Cup

Feature: MONTHLY VIDEO COUNT; TOTAL ENGAGEMENT & TOTAL VIEWS (In order)

Source: Winnin Intelligence. Monthly Video count (last 6 months); Total Engagement x Total views (last 12 months).

Monthly Video Count 

Cape Verde FC 

Jordan FC

Norway FC

Scotland FC

Curaçao FC Haiti FC

Uzbekistan FC

Uzbekistan FC

Norway FC

Scotland FC
Cape Verde FC

Haiti FC

Jordan FC

Curaçao FC

Last 12 months

��
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1k
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Jun/2025 Jul/2025 Aug/2025 Sep/2025 Oct/2025 Nov/2025

Engagement

1.4M

4.5M

5.6M

6.4M

8.2M

1.1M

8.9M

Views

26.1M

59.9M

84.4M

88.7M

178.6M

18.2M

282.2M

https://winnin.com/en/contact
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3NTE4MDEwMjU0NzEwNDI2OTM2IiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2NDk1ODUzNn0.JdEQ1dfmigZ-1EwpZrsm5zRHINOkK4kC1RPTou9SjMTDbsQyezqNtmaaOYUsc5HxZsiKzO-YLqUw1M0p3JCcgw
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Beer for the Champions
Budweiser | Bring home the Bud

CASE STUDY

Bring Home the Bud was Budweiser’s 
response to the last-minute ban on beer 
sales at the 2022 World Cup in Qatar. 

The campaign donated all the beer intended 
for the tournament to the winning country, 
turning a potential crisis into a bold, 
symbolic gesture.

Because of Budweiser’s campaign, mentions on the brand in video 
content during the 2022 World Cup increased +1900%.

DATA HIGHLIGHT:

��

158k
Views/Video 38k

Engagement
per Video

330
Creators

https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7170028317247163654
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7168162500792405291
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AI becomes the main 
tool to remix culture. 

When everything is interconnected and fusioning, 
creativity booms. And when creativity booms…

Alternative Match score WC Roblox’s version 

Source: Winnin, proprietary analysis from the past 12 months across TikTok, Instagram, YouTube, Twitch, and Facebook. 
*To access attention efficiency, total views were divided by total videos in each category (AI + soccer VS soccer contents - all in spanish, english and portuguese), revealing how much 

attention each individual piece of content captures on average, in the last 12 months.

+47%
on AI-powered soccer 
videos than traditional 
soccer content.*

MORE AVG.VIEWS In the last 12 months.

Feature: RELEVANCE OVER TIME ON A TOPIC

AI accelerates creation, 
remixing and distribution. 
To master relevance, brands will 
need to go beyond official 
competitive moments and empower 
audience with tools and join 
the fast-paced conversations 
from the digital bleachers.

WHAT WE’RE SEEING

Passion fusion + AI is no longer hypothetical.

Source: @jslayart on Instagram (retrieved in 
January 2026).

��

Soccer + AI

+49M
Engagement

+642M
Views

+8K
Videos

Data Universe informs:

#3 A.I. POWERED CREATIVITY

https://www.instagram.com/p/DTrMJOIkfRC/?img_index=1
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiJOaG5EN3d3MTV4YyIsInByb3ZpZGVyIjoieXQiLCJpYXQiOjE3NjUyMTUwNDR9.yi5lwBHRWVkHvkb80MW2JASr0irmVYbs1thE64UFTbkoF-NbBeCCbA5JZMLf9QDFpBFGsl5Y_ybb8Mx_J3OugA
https://insights.winnin.com/sharedPost?shareToken=eyJhbGciOiJIUzUxMiIsInR5cCI6IkpXVCJ9.eyJwb3N0SWQiOiI3NDExOTg2ODU5MTY2ODEzNDcwIiwicHJvdmlkZXIiOiJ0dCIsImlhdCI6MTc2NTIxNDU4Nn0.LTN3XnaAU7SFSXP1XvAwOa3CaLSczEmtabMbJ-j0NeBGKN0QTSjoKgyX7vC9-kQzNk950jV_xQuL8fyac6cE7w
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DATA HIGHLIGHT:

AI in World Cup

Relevance

ARTIFICIAL REALITIES
The World Cup, reimagined.

#WATCH OUT | 2026's World Cup

Artificial realities will shape how the 2026 World Cup 
is experienced and remembered.

Fictional moments, alternate matches, and AI-generated analysis 
will blur the line between reality and simulation, turning the World 
Cup into a shared experience that exists both on the field and 
across artificial, fan-created worlds.

For brands, this means the 2026 World Cup 
won’t be defined only by official moments. 

Relevance will come from engaging in the imagined and remixed 
versions of the tournament co-created by fans and AI.

Source: Winnin Intelligence. Relevance (E7) in the last 12 months

https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/tt/7565937963796876562
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/yt/LhSNB2VVfx0
https://insights.winnin.com/workspace/01K2CR6GCAT3B4VRQGBSBNG2ZK/post/yt/RvI0IaFODW8


REALITY IS NOW A REMIX

The official game is just one version of the truth. AI and fan 
creativity are generating influential, alternative narratives that 
might not be true, but are truly engaging.

FANS OF SPORTS, NOT SPORTS FANS

The “sports fan” is outdated. Relevance now lives where 
sports intersect with broader passions, opening new cultural 
territories for brands to own.

STORYLINE BEATS NATIONALITY

Build engagement through emotional narratives, not rigid team 
loyalty. A platform centered on compelling human stories will 
forge a lasting connection.

ROOTING FOR AN AESTHETIC

Consumers signal belonging by adopting the aesthetic 
of a movement—from the collective energy of 'Latin Pride' 
to the nostalgic cool of '2016 is Back'—making style the new 
badge of allegiance.
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*ZAI: Your AI partner for cultural intelligence. Discover key insights, leverage data, and sharpen your ideas with your unique context. Culture, at your fingertips.

01 02 03 04

FROM FRAGMENTS 
TO CATEGORY 
INTELLIGENCE

You no longer analyze culture 
piece by piece. 
You understand the entire 
category: themes, niches, 
performance, in one strategic 
view.

FROM STATIC 
ANALYSIS TO NOW 
INTELLIGENCE

You don’t wait for trends 
to consolidate. You act 
on what’s happening right 
now, while culture is still 
moving.

FROM BRAND 
VIEWS TO OFFICIAL 
BRAND TRUTH

One brand. One reality.
Consistent, trusted brand 
intelligence across markets 
and workspaces.

FROM PUBLIC 
DATA TO PRIVATE 
CONTEXT

ZAI* now reasons with your 
own documents: strategies, 
briefs, research, not just 
public signals.

  WINNIN INTELLIGENCE: NEW FEATURES
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  TAKEAWAYS
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Culture is not optional. 
Lead the way with 
Winnin Intelligence.


